
Die Form der Organisation

Das Kommunikationsmodell der Organisation formalisiert den 
Zusammenhang der Unterscheidung von 6 Konstanten* (die 
Unterscheidungen Produkt/Verfahren, Verfahren/Organisation, 
Organisation/Netzwerk, Netzwerk/Gesellschaft, Gesellschaft/
Individuum und Individuum/   ), 6 Variablen** (Produkt, 
Verfahren, Organisation, Netzwerk, Gesellschaft, Individuum) 
und 6 Wiedereintrittsebenen***, die entweder klassisch 
(Auftrag, Arbeit, Steuerung, Strategie, Autorität, Philosophie) 
oder postklassisch (Ungewissheit, Entscheidung, Management, 
Führung, Organisationskultur, Beratung) und miteinander 
konkurrierend die Form der Organisation schließen und damit 
entfalten.

        *     Arithmetik
        **   Algebra
        *** Subversion
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Einstiege

Information: The significant aspect is that the actual message is one selected  from a set 
of possible messages. (Claude E. Shannon)

Form: Knowledge Let a state distinguished by the distinction be marked with a 
mark ! of distinction. Let the state be known by the mark. Call the state the 
marked state. Form Call the space cloven by any distinction, together with 
the entire content of the space, the form of the distinction. Call the form of 
the first distinction the form. Name Let there be a form distinct from the 
form. Let any mark of distinction be copied out of the form into such 
another form. Call any such copy of the mark a token of the mark. Let any 
token of the mark be called as a name of the marked state. Let the name 
indicate the state. Arrangement Call the form of a number of tokens 
considered with regard to one another (that is to say, considered in the 
same form) an arrangement. Expression Call any arrangement intended as 
an indication an expression. (G. Spencer-Brown)

Arithmetik: Artithmetics is about constants,…

Algebra: … algebra is about variables. (G. Spencer-Brown)

Beobachter: #1 Anything said is said by an observer. (Humberto R. Maturana)
#2 Anything said is said to an observer. (Heinz von Foerster)

Kommunikation: A formalism necessary and sufficient for a theory of communication must 
not contain primary symbols representing communicabilia (e.g., symbols, 
words, messages, etc.).
This is so, for if a 'theory' of communication were to contain primary com-
municabilia, it would not be a theory but a technology of communication, 
taking communication for granted.
The nervous activity of one organism cannot be shared by another orga-
nism.
This suggests that indeed nothing is (can be) 'communicated'.
Communication is an observer's interpretation of the interaction between 
two organisms. (Heinz von Foerster)

Organisation: Organisation ist Kommunikation über Arbeit. (Niklas Luhmann)

Management: Mindful management consists in complicating attention inside a learning 
organization. (Karl E. Weick/Kathleen M. Sutcliffe)

Beratung: (…) to experience the world clearly, we must abandon existence to truth, 
truth to indication, indication to form, and form to void (…). (G. Spencer-
Brown, Laws of Form)
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